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KOPOTKA AHOTAIIISI HABYAABHOI JHUCILIUIIAIHHU

HapuanpHa gucnumniina «/lioBa iHO3eMHA MOBa Y TYPHCTUYHOMY 0i3-
Heci» 0azyerbes Ha (OpMyBaHHI KOMYHIKaTUBHOI, MOBHO{, JIIHTBOCOIIIOKY-
JIBTYPHOI KOMIIETEHTHOCTI CTYJCHTIB B paMKaX KOMYHIKaTHBHOTO Ta KOM-
MIETCHTHICHO-OPIEHTOBAHOTO MiXO/iB 0 HaBYaHHs, (OPMYBaHHS iHTEpa-
KTHBHUX HaBHYOK i BMiHb YCHOT'O Ta MHCEMHOTO aHTJIOMOBHOTO MOBJICHHS
3 MOCTIOBHUM YAOCKOHAJICHHSIM KOXKHOTO OKPEMOTO BHIY MOBJICHHEBOI
JUSUIBHOCTI 3TiHO 3 3arajbHOEBPONCHCHKUME PEKOMEHAAIISIMA 3 MOBHOT
OCBiTH; 3a0e3medeHHs MPaKTHYHOTO BOJIOMIHHS JIJIOBOIO iHO3€MHOIO MO-
BOIO K 3aCOOOM YCHOTO i NMMHCHEMOBOTO CIIIJIKYBaHHS Yy Tally3i TypH3MY;
(hopMyBaHHsI HABMYOK Ta BMiHb CaMOCTIMHOI POOOTH 3 OpHTIHAJILHUM iH-
IIIOMOBHHUM MaTepianoM 3a (paxoMm Ta BMiHHS KOPHUCTYBAaTHCS 1HO3EMHOO
MOBOIO, SIK 3aCO00M CIIUTKYBaHHS 3 HOCISIMH MOBH.

OcHoBHa yBara npu BUBUEHHI AUCUUILTIHA NPUAUISIETHCS (POPMYBAHHIO
y CTYJCHTIB HABHYOK IMPAKTUYHOTO BOJIOJIIHHS iHO3EMHOIO MOBOIO B Pi3HUX
BHJIaX MOBJICHHEBOI JisUTHHOCTI B 00CS31 TEMaTHKH, 3yMOBJIEHOI mpodeciii-
HUMH NIOTpe0aMu; OJiepKyBaHHS HOBITHBOI (haxoBoi iH(opMarii uepes iHo-
3eMHI JDKepesia; KOPUCTYBaHHS YCHUM MOHOJIOTIYHHMM Ta JIaJOriyHUM MO-
BIICHHSM y MeKaX ()axoBOI TEMAaTHKH; IEPEKIa 3 iHO3eMHOI MOBHU Ha pij-
HY TEKCTiB ()axOBOT'0 XapakTepy; ONaHyBaHHS HOBHM CIIOBHHKOBHM 3aria-
COM, 30KpeMa TEepPMiHOJIOTI€l0, CHeNU(pIYHUMHI TPaMaTHYHUMU SIBUILAMH,
npUTaMaHHUMHU (axoBiil JiTEpaTypi; HABYUTH CTYACHTIB pallioOHAIBLHO KO-
PHCTYBaTUCh HEOOXITHUMH CIOBHHKAMH; HABYMTH CTYICHTIB KOPHUCTYBa-
TUCh PI3HUMH BUJIAMH YUTaHHS (O3HAHOMYHM, YHTAHHSM-TIEPETIISIIOM, BU-
OipKOBHM, IIT00ATBHNM); HABUUTHU CTYJICHTIB BUOMpATH Ta (ikcyBatu cyT-
TeBY iH(OpMaLilo, SIKa MICTUTHCS B ITyONiKalisx; TPEHyBaTH BMiHHS BHUKO-
pHUCTaHHs 1HO3€MHOT MOBH B CUTYALisX, 3 IKUMH CTYJEHTH MOXYTb 3yCTpi-
THCS B TYPUCTUYHIN cepi.

The discipline "Business Foreign Language in the Tourism Business" is
based on the formation of communicative, linguistic and socio-cultural
competence of students in the framework of communicative and compe-
tence-oriented approaches to learning, the formation of interactive skills
also oral and written English language skills with consistent improvement
of each individual type of speech activity in accordance with the Common
European recomendations for language education; ensuring practical know-
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ledge of a business foreign language as a means of oral and written com-
munication in the field of tourism; formation of skills and abilities of inde-
pendent work with original foreign language material in the specialty and
the ability to use a foreign language as a means of communication with na-
tive speakers.

The main focus in the study of the discipline is paid to the formation of
students' skills of practical knowledge of a foreign language in various ty-
pes of speech activities in the amount of topics due to professional needs;
obtaining the latest specialty information through foreign sources; use of
oral monologue and dialogic speech within specialty topics; translation of
specialty texts from a foreign language into the native; mastering a new
vocabulary, in particular terminology, specific grammatical phenomena
inherent in the specific literature; to teach students to use rationally the ne-
cessary dictionaries; to teach students to use different types of reading (int-
roductory, reading-viewing, selective, global); to teach students to select
and capture relevant information contained in publications; to train the abi-
lity to use a foreign language in situations that students may encounter in
the field of tourism.



BCTVYII

IIporpama HaB9ambHOI TUCIUILTIHY «/i7T0Ba iHO3eMHa MOBa Y TypUCTH-
yHOMY Oi3Heci» yKJiajaeHa BiAMOBITHO IO OCBITHRO-TIPO(EeciitHOI mporpaMu
miAroTOBKH 3100yBaviB mepiioro (06akaaaBpChbKOr0) piBHS BHILOI OCBITH
cnenianbHOcTi «Typusm» ocBiTHs mporpama TypusM, 3aTBepKeHOi Haka-
30M M0 yHiBepcHuTeTy Bix 22 6epesns 2019 p., Ne 60.

IIpeomemom ugyenHs HaguanbHOI Oucyuniiny € JIEKCUKA, TpaMaThKa
1 poHETHKA aHTIIHCHKOT MOBH.

Memoro ducyuniinu € Opi€EHTYBaHHS CTYACHTIB Ha YOCKOHAICHHS JICK-
CUYHUX HABUYOK 3 METOIO0 OBOJIOJIHHS CIOCOOaMHU TMOJOJIAHHS OKPEMHUX
rpaMaTUYHUAX TPYAHOLIIB; PO3BUTOK HAaBHYOK CTAaHAAPTU3aLil aHIJIOMOB-
HOT'O YCHOTO CIIJIKYBaHHS IIJSIXOM 3HAlOMCTBAa 3 OCHOBHMMH €TalaMu
IpOIIeCy MOBJICHHSI.

Ilpoepamui komnemenmunocmi 8i0ONOGIOHO 00 O0CBIMHbLO-NPOGheCiUHOT
npocpamu:

3arajibHi: 37aTHICTH CITUIKyBaTucsi iHo3eMHO0 MoBow (K11); HaBuukn
MixocobucticHoi B3aemomuii (K12); 3maTHICTh NpalfoBaTd B KOMaHII Ta
aBToHOMHO (K14); 3maTHICTH 3aCTOCOBYBATH 3HAHHS y MPAKTUYHHUX CUTYya-
misx (K16).

crieriayibHi, ()axoBi, MPEIMETHI: 3[aTHICTh MPALIOBATA B MIKHAPOIHO-
My koHTeKcTi (KO07); 3maTHICTh mpaioBaT y MiXKHAPOTHOMY CEepPEIOBHIII
Ha OCHOBI IO3UTHBHOTO CTaBJICHHS /10 HECXOXKOCTI 10 1HIIMX KYJBTYD, IO-
Baru Ji0 Pi3HOMaHITHOCTI Ta MYJBTUKYJIBTYPHOCTI, PO3YMiHHS MiCIIEBUX 1
npodeciiHUX Tpagullii IHIMMX KpaiH, PO3Mi3HABaHHS MIKKYJIbTYPHUX
npo0iieM y npodeciitaiit mpaktumi (K28).

Ipoepamui xomnemenmuocmi 6iON0GIOHO 00 OCEIMHbLO-NPOPECIUHOT
npocpamu:

1IeHTU(IKYBaTH TyPUCTUYHY JOKYMEHTAIII0 Ta BMITH MPAaBUIBHO HEIO
kopuctyBarucs ([IP08); BomoxiTH nepkaBHOK Ta iHO3EMHOK (HUMH) MO-
BOIO (MOBaMH) Ha PiBHI, JJOCTATHLOMY JUIS 3JIiIHCHEHHS MPodeciitHOT Misiib-
Hocti (ITP11); 3acTocoByBaTH HAaBHYKH MPOAYKTHBHOTO CIUIKYBaHHS 3i
cnoxuBadamu TypuctuuHux nociyr (I1P12); mposiBisata nosary 1o iHIu-
BiJlyaJIbHOTO 1 KyJIbTypHOTO pisHOMaHITTs ([TP14).

HaBuanbHa gucuuiniiHa € 000B’SI3KOBOIO Y BIJOBITHOCTI 1O HaBYalb-
HOT'O TIIaHYy.

®dopma MiICyMKOBOTO KOHTpOoITIO 3HaHb — [IMK (3aiik).



IIPOTPAMHHM 3MICT HABYAABHOI JUCILIHMIIATHH

Module 1. Tourism industry

Unit 1. All in a day’s work
Bu3HavyeHHS MOHATTS TYpU3M Y Mi>KHAPOJHOMY KOHTEKCTI.
3HaOMCTBO 3 pi3HHMHU (hOpMaMH MPUBITAHHSAMH Ta MPOIIAHHA Y (op-
MaJTbHHUX Ta He()OPMATBHUX CHUTYaIlifX.
3HalOMCTBO 3i IIOJACHHUMH 000B’I3KaM1 TOTEIbHUX MPAIiBHUKIB.
Tenepimnii mpoctuit yac. OcoONMMBOCTI NOOYAOBH peUeHb Y TeIepill-
HBOMY IIPOCTOMY Haci.

Unit 2. Fly-drive holidays

BMmiTu mpencTaBUTHCS aHIIIHCHKOIO MOBOKO Y (hopManbHUX Ta Hedop-
MaJTbHAX CUTYAIlisIX.

O3HalfoMHUTHCS Ta 3aCBOITH JIEKCUKY 110 TeMmi «Jletu abo inb y BiImycT-
Ky».

OsHalloMJIeHHS 3 TPaBUIILHUM (POPMYBaHHSIM Tele(OHHUX 3aIUTiB.

TpeHnyBaHHs BI4JIMBOI BUMOBH Yepe3 BUKOHAHS CUTYaTHBHOTO 3aBJIaHHS
3 HaliMy aBTOMOO1IIA.

Tenepimniit TpuBanuit yac. ['pamaTtudna ¢opMa Ta 0COOIUBOCTI MOOY-
JIOBH PEYECHb.

Unit 3. Table for two
O3HaifoMHUTHCS Ta 3aCBOITH JIEKCHUKY 110 TeMi « CTOJIMK AJIs1 JBOX).
KopekTHe mpeacTaBiIeHHs MEHIO Ta HOro HallOBHEHHs. Bmitu nparoBa-
TH 31 CKapraMHu.
3nivyBaiibHI Ta HE3MIUyBaIbHI IMEHHUKH.

Unit 4. City tours
O3HallOMHUTHCS Ta 3aCBOITH JIEKCUKY 110 TeMi «Typu MicTamuy.
BMiTu nipe3eHTyBaTH TYPUCTHYHI TTaM’ITKH BETMKKUX MicT. Po3moBinaTu
PO apXiTEKTypy Ta BiIOMUX apXiTEKTOPiB.
OnaHyBaTH BMiHHS IPaBUIILHO JaBaTH BKa3iBKH.
Munynwii poctuit yac. ['pamaTtidna ¢popma Ta 0COOMBOCTI TOOYIOBH
pEyYEHb.

Unit 5. Water cities
O3HallOMHATHCS Ta 3aCBOITH JIEKCHUKY TI0 TeMi «MicTa Ha BOIII».



BwmiTu onrcyBaTH HalliOHAJBHI Ta MICIIEBI TOTEJI.

O3HallOMHTHCS 31 CTPYKTYPOIO Ta CIOCOOaMU HaIMCaHHS Oi3HEC eIeKT-
POHHOTO JIUCTA.

OnaHyBaTH NMPaBUIbHE BXKUBAHHS CTYICHIB MTOPIBHSAHHS TPUKMETHUKIB.

Module 2. International tourism

Unit 6. Cruise ships
O3HalloMHUTHUCS Ta 3aCBOITH JISKCHKY 10 TeMi «Kpyi3Hi naiiHepm»
OmnparroBaTu TEOpETUIHUI MaTepian o Temi Hanucanus CV (covering
letter).
MogentoBaHHs poibOBOi cuTyallii Ha TeMy «CriBOeciga mpH BiamTy-
BaHHI Ha pOOOTY B TYPUCTUYHY arcHIIIION.
TenepimHii JOKOHAHUI Yac.

Unit 7. Service and safety
O3HallOMHUTHCS Ta 3aCBOITH JIEKCHKY 10 TeMi «O0cayroByBaHHs Ta 0e3-
neKay.
PoGora 3 roctsimu.
[MpakTuKyBaTH BiWIMBY BUMOBY, (pasu Ui BIWIMBHX MPOTMO3UIIIM,
MPOXaHb.
MopanbHi friecoBa it GopMyBaHHS 3aIUTIB Ta MPOTIO3UIIIH

Unit 8. East meets West
O3HaifoMHUTHCS Ta 3aCBOITH JIEKCHUKY 1O TeMi «CXif 3ycTpidae 3axig.
Onwc HalOUIBII NOMYJISIPHUX KyPOPTHUX TOTEJIEH.
HapunTHcs npodeciiiHo npe3eHTyBaTH HAMOLIBII PUBAOIUBI TypHCTH-
YHI aTPaKI[iOHH.
MaiiOyTHiit yac. [lepenOayeHHs Ta IaHYBaHHS.
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