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KOPOTKA AHOTAIIISI HABYAABHOI JHUCILIUIIAIHHU

Hapuanbna muctmmnina «lHO3emHa MoBa miist Oi3Hecy» 0a3yeThcsl Ha
(hopMyBaHHI KOMYHIKATHBHOI, MOBHOI, JIIHTBOCOIIOKYJIBTYPHOI KOMIIETECH-
THOCTI CTYIEHTIB B paMKaX KOMYHIKaTHBHOTO Ta KOMIIETEHTHICHO-
OpIEHTOBAaHOTO MIIXOAIB A0 HaBYaHHsI, (HOpMYyBaHHs IHTEPaKTHBHUX Ha-
BUYOK 1 BMiHb YCHOTO Ta IMCEMHOI'O AHIJIOMOBHOTO MOBJICHHS 3 OCTIIOB-
HUM YAOCKOHAJEHHSIM KOYKHOTO OKPEMOTO BHUAY MOBICHHEBOI NisIBHOCTI
3rifIHO 3 3arajibHOEBPONEHCHKUMHU PEKOMEH/IAIlIIMUA 3 MOBHOI OCBITH; 3a-
Oe3nedeHHs MPaKTUIHOTO BOJIOIIHHS 1HO3EMHOIO0 MOBOIO SIK 3aCO00M YCHO-
TO i MICEMOBOTO CIIKYBaHHS y cdepi 0i3Hecy; (QopMyBaHHS HaBUYOK Ta
BMiHb CaMOCTiIHHOI POOOTH 3 OpPHUTiHAJBFHUM IHIIOMOBHUM MaTepiajioM 3a
(haxoM Ta BMiHHSI KOPUCTYBATHCS iHO3EMHOIO MOBOIO, SIK 3aCO00M CITLIKY-
BaHHSI 3 HOCIIMH MOBH.

OcHoBHa yBara npu BUBUEHHI AUCUUILTIHA NPUAUISIETHCS (POPMYBAHHIO
y CTYJCHTIB HABHYOK IMPAKTUYHOTO BOJIOJIIHHS iHO3EMHOIO MOBOIO B Pi3HUX
BHJIaX MOBJICHHEBOI JisUTHHOCTI B 00CS31 TEMaTHKH, 3yMOBJIEHOI mpodeciii-
HUMH TIOTpeOaMu; OJiepKyBaHHSI HOBITHBO1 (haxoBoi iH(opMarii uepes iHo-
3eMHI JDKepesia; KOPUCTYBaHHS YCHUM MOHOJIOTIYHHMM Ta JIaJOriyHUM MO-
BJIICHHSM y MekaX ()axoBOl TEMAaTHKH; IEPEKIa 3 iHO3eMHOI MOBHU Ha pij-
HY TEKCTiB ()axOBOT'0 XapakTepy; ONaHyBaHHS HOBHM CIIOBHHKOBHM 3aria-
COM, 30KpeMa TEpPMiHOJIOTi€l0, CHENU(pIYHUMHI TPaMAaTUYHUMU SIBUILAMH,
npUTaMaHHUMHU (axoBiil JiTEpaTypi; HABYUTH CTYACHTIB pallioOHAIBLHO KO-
PHCTYBaTUCh HEOOXITHUMH CIOBHHKAMH; HABYMTH CTYICHTIB KOPHUCTYBa-
TUCh PI3HUMH BUJIAMH YUTaHHS (O3HAHOMYHM, YHTAHHSM-TIEPETIISIIOM, BU-
0ipKOBHM, IITOOATBHNM); HABUYUTHU CTYJICHTIB BUOMpATH Ta (ikcyBatu cyT-
TeBY iH(OpMaIilo, SIKa MICTUTHCS B ITyONiKalisx; TPEHyBaTH BMiHHS BUKO-
pHUCTaHHs 1HO3€MHOT MOBH B CUTYALisX, 3 IKUMH CTYJEHTH MOXYTb 3yCTpi-
THCs B Oi3HEC cdepi.

The discipline "Foreign Language for Business" is based on the forma-
tion of communicative, linguistic and socio-cultural competence of students
in the framework of communicative and competence-oriented approaches
to learning, the formation of interactive skills also oral and written English
language skills with consistent improvement of each individual type of spe-
ech activity in accordance with the Common European recomendations for
language education; ensuring practical knowledge of a foreign language as
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a means of oral and written communication in the business scope; formati-
on of skills and abilities of independent work with original foreign langu-
age material in the specialty and the ability to use a foreign language as a
means of communication with native speakers.

The main focus in the study of the discipline is paid to the formation of
students' skills of practical knowledge of a foreign language in various ty-
pes of speech activities in the amount of topics due to professional needs;
obtaining the latest specialty information through foreign sources; use of
oral monologue and dialogic speech within specialty topics; translation of
specialty texts from a foreign language into the native; mastering a new
vocabulary, in particular terminology, specific grammatical phenomena
inherent in the specific literature; to teach students to use rationally the ne-
cessary dictionaries; to teach students to use different types of reading (int-
roductory, reading-viewing, selective, global); to teach students to select
and capture relevant information contained in publications; to train the abi-
lity to use a foreign language in situations that students may encounter in
the business scope.



BCTVYII

IIpeomemonm 6usueHHs: HAGUATLHOI Oucyuniny € JEKCUKA, TPaMaThKa
1 (hoHETHKA aHTJIIHCHKOI MOBH.

Memoro oucyunniny € OBOJIOMIHHS CTyIE€HTaMH MOBJICHHEBUMH HaBUY-
KaM{ Ta BMIHHSIM KOPHCTYBATHCS 1HO3EMHOIO MOBOIO SIK 3aCO00M CIILITKY-
BaHHs Ha PIBHI BUMOT 4acy; CHPUSHHS MiABUIICHHIO PiBHs mpodeciiHoi
MiATOTOBKHM MaiOyTHIX (axiBILiB MUIIXOM CIIPHHMaHHS 33 JOMOMOTOIO iHO-
3eMHO1 MOBH JOJaTKOBOI iH(popMaIlii paxoBoro HAIPsSMKY.

Ilpoepamui xomnemenmuocmi 8i0ONOGIOHO 00 OCEIMHbLO-NPOPECIUHOT
npozpamu:

3IaTHICTh CIIKYBAaTHCS 1HO3EMHOI MOBOIO; 3[aTHICTh 3aCTOCOBYBaTH
3HAHHA Yy MPAaKTUYHUX CUTYAIlisX; 3AATHICTH BIJIHHO OMEPYBAaTH CIEIliallb-
HOKO TEPMIHOJIOTIEI0 JUIS PO3B’sI3aHHS NPOoQeCiiiHUX 3aBllaHb; 3aTHICTH JI0
oprasizarii 1i710Bo1 KOMyHIKaIlii.

Ilpoepamui komnemenmunocmi 8i0N0GIOHO 00 0CBIMHbLO-NPOGheCiuHOT
npozpamu:

BOJIOJIITH JIEp>KaBHOIO Ta 1HO3EMHOIO (HIMH) MOBOIO (MOBaMH) Ha PiBHI,
JIOCTaTHROMY JJIsl  37iMCHEHHS TpodeciiiHOi AisTbHOCTI; e(eKTHBHO
MIPAIIOBATH SIK IHIMBIIyaIbHO, TaK 1 Y CKJIaJli KOMaH]IH.

HapuanbHa auciuiuiiHa € BiOipKOBOIO.

dopma HiICYyMKOBOTO KOHTPOJIIO 3HAHb — EK3aMEH.



IIPOTPAMHHM 3MICT HABYAABHOI JUCILIHMIIATHH

Moayas 1. IIIaAaxu BCTaHOBAEHHS Ta pPoO3-
BHTKY Oi3Hec cIliAKyBaHHSA

Unit 1. Communication
Micrie Ta poib iHO3eMHOI MOBH B KOHTEKCTI Oi3HeCy.
3HallOMCTBO 3 pi3HUMHU (popMamMu NPUBITAHb Ta MPOLIAHHS y OpMab-
HUX Ta HeOPMaITbHUX CUTYaIisIX.
MoBHa noniTHKa KOMIaHiH.
IlepeBaru BUBUEHHS iHO3EMHHX MOB Y KOHTEKCTi Oi3HECY.
[NepeBipka opieHTyBaHHS B YaCOBHX (OpMax.

Unit 2. Careers

BwmiTti mpepcTtaBUTHCS aHTITINCHKOI0 MOBOIO y (opMalbHUX Ta Hehop-
MaJIbHUX CHTYaIlisIX.

O3HallOMHTHCS Ta 3aCBOITH JIEKCHUKY 110 Temi «Kap’epm».

O3HaifomIIeHHS 31 CTPYKTYPOIO Ta OCHOBHUMH BUMOT'aMU J0 HAalMCaHHS
pestome.

TpenyBaHHsI cuTyaTUBHOTO MOBJICHHS «[lopaau Kosesi».

I'pamatiuHi popMH TENEPILIHBOIO IPOCTOrO Ta TpUBaJIoro yacy. Ocob-
JUBOCTI MOOYJIOBU pEYCHb.

Unit 3. Employment

Bwmitu ckiagaTi pe3romMe BANOBIAHO 0 BCiX HOPM Ta BUMOI'O 4yacy.

OsHaifoMuTHCST Ta 3aCBOITH JIeKCHKY o TeMi «[IpaieBnamTyBaHHs.
OnucoBi MPUKMETHUKH.

TpeHyBaHHS CUTyaTUBHOIO MOBJICHHA «BupaxaeMo ymnono0aHHs 1mo010
YMOB poOOTHY.

Os3HallOMJICHHS 31 CTPYKTYPOIO CYNPOBITHOTO JIUCTA 10 PE3IOME.

I'pamatiuHi GOpMHU MUHYJIOTO MPOCTOTO Ta TEMEPIIIHBOTO JOKOHAHOTO
yacy.



Moayas 2. [linoBa KOMYHiKallis y TOProBHX
BiZHOCHHaxX

Unit 4. Import-Export

OzHalloMHuTHCS Ta 3acBOITH JIeKCHKY 1o Temi «Toprisms. Immopr-
Excniopt»

[Tpo6aemu B iMITOPTi Ta €KCIIOPTI.

[lepeBaru Ta HEJOMIKH BiJIbHOT TOPTiBIIi.

MopenroBaHHS ponboBOi cuTyarii «TemnedoHH] M3BIHKN BiJg MIXHApPOJI-
HUX TTapTHEPIB.

3nivyBaibHI Ta HE3IUyBaJIbHI IMEHHUKH.

Unit 5. Marketing

O3HalfoMHUTHCS Ta 3aCBOITH JEKCHKY 10 TeMi « MapKeTHHT».

P03BUTOK MapKEeTHHTOBOI CTparerii.

TpeHyBaHHSI cuTyaTUBHOTO MOBJIeHHS «lIpe3eHTauist npoaykuii kommna-
Hi».

Po3BuBaTH 371aTHICTH 10 YTBOPEHHS JIOTTUYHHX 3B’ A3KiB.

[IpakTHKyBaTH BIiWIMBY BHUMOBY, (pa3u M BIWIMBUX MPOIO3HIIIM,
POXaHb.

MoganbHi giecioBa i (OPMYBaHHS 3aUTIB Ta MPOTO3HUIIIH

Unit 6. Retail

O3HaifoMHUTHCS Ta 3aCBOITH JIEKCUKY 110 TeMi «Po3apiOHI TOProBi TOUKH
Ta MEPEXIi MOCTaBOKY.

O3HaifoMIIeHHS Ta OINpPAIIOBAaHHS TEOPETHYHOTO MaTepiaily, IO OMHCYe
3MiHHU Y 3BUYKAX MTOKYIIIIS.

Po3B’s13aHHs 1po0JIeM po3ApiOHOT TOPTIBIIL.

TpenyBaHHs cuTyaTUBHOTO MOBIeHHs «IlosicHEeHHsT Kone3i, K MpaBu-
JILHO KOpPHUCTYBaTHCA 0picHUM 00JaTHAHHAM.

MaiiOyTHiit yac. [lepenOayeHHs Ta mIaHYBaHHS.
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